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Abstract 

Grocery shops constantly follow trends and developments in consumer demand; therefore, solutions 

are sought to enhance food retailing, and one solution is to limit the working hours of supermarkets 

to balance the interests of stakeholders and those employed in the food supply chain. Accordingly, 
the present research aims to identify the possible socio-economic impact of reducing the working 

hours of food supermarkets in Latvia. The research analyzed primary information sources: publicly 

available information from databases and annual reports by companies from the industry. Three 
potential scenarios were designed to identify the socio-economic impact of reducing the working 

hours of supermarkets. The research found that if the working hours of the four leading food 

supermarkets (Maxima, Rimi, Lidl, Sky) in Latvia were reduced, their turnover, market shares, and 
taxes paid to the national government, as well as the hours worked by their employees, would 

decrease, thereby leading to some redundancies causing some negative socio-economic 

consequences. The novelty of the research is that retail is an essential link in the food supply chain 
from farm to fork, making food available to consumers. The calculations show that we should be 

careful when reducing the working hours of supermarkets because this has socio-economic 

consequences. It is also necessary to evaluate the attitude of consumers. 
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1- Introduction 

The Food and Agriculture Organization of the United Nations (FAO) defines agri-food systems as all the 

interconnected activities and actors involved in getting food from field to fork; their actors are invaluable for agricultural 

products and associated off-farm activities, e.g., food storage, post-harvest processing, transport, processing, sale, 

marketing, disposal, and consumption. This also highlights the critical role of economic, social, and environmental 

factors in shaping the food supply system from farm to fork [1]. Although food systems are dynamic and complex, food 

needs to be stored, transported, processed, and marketed to avoid loss and waste while giving significant new 

employment opportunities and income growth opportunities [2]. The physical availability of food is one of the four 

components of food security: it refers to the “supply side” of food security. It is determined by food output and stock 

and net trade-in food [3]. Food availability often involves buying power, transport and market infrastructure 

development, and specific food distribution. At the micro level (individuals and households), food demand is shaped by 

consumer preferences. In contrast, at the meso level (industries), it is supplied by food processing, logistics, storage, and 

marketing companies [4]. 

                                                           
* CONTACT: irina.pilvere@lbtu.lv 

DOI: http://dx.doi.org/10.28991/ESJ-2025-09-01-05 

© 2025 by the authors. Licensee ESJ, Italy. This is an open access article under the terms and conditions of the Creative 
Commons Attribution (CC-BY) license (https://creativecommons.org/licenses/by/4.0/). 

http://www.ijournalse.org/
http://dx.doi.org/10.28991/ESJ-2025-09-01-05
http://dx.doi.org/10.28991/ESJ-2024-09-01-05
https://orcid.org/0000-0001-7422-6115
https://orcid.org/0000-0002-8467-1949
https://orcid.org/0000-0002-3337-7838
https://orcid.org/0000-0002-4029-4555
https://orcid.org/0000-0002-6496-6694


Emerging Science Journal | Vol. 9, No. 1 

Page | 73 

Supermarkets and grocery shops follow trends and developments in consumer demand. As consumers worldwide 

continue to change, food retailers must keep up with the changes [5]. Globalization processes strongly influence this 

sector; global retailers have contributed to developing regional supermarket chains in many countries and have a major 

impact on agricultural output worldwide. Supermarket chains prefer dealing with a few reliable suppliers rather than 

hundreds of small farms [6]. Retail is a key link between producers and consumers, and what retailers prefer to put on 

their shelves and how they perform can affect the use of natural resources and environmental impacts throughout the 

food value chain [7, 8]. Consumers look for innovative food products in large retail chains (hypermarkets and 

supermarkets), paying attention to the quality and the price of the products on offer [9]. Food retailing is one of the 

segments that directly impacts the availability of food products throughout the country [10]. In recent years, the 

supermarket segment has become increasingly competitive, determined by the average basket size and the frequency of 

shop visits. The distance of the household to the shop, previous experience in the shop, advertised special offers, price 

expectations for shopping, and the number of brands available are all factors that positively influence the choice of the 

shop [11, 12]. In addition, accessibility by car is the most essential attribute [13] for grocery shop owners to consider. 

Since 2020, consumer behavior has changed significantly because of the COVID-19 pandemic, Russia’s invasion of 

Ukraine, high energy prices, and inflation. Although agricultural production in Latvia is stable [14], these and similar 

factors have undoubtedly affected it. They could affect traditional food retailing, as food supply chains were significantly 

disrupted [15, 16], posing a threat to overall food security [17]. As a high proportion of consumers has begun to 

increasingly use online delivery services and the leading retail players have been able to deliver goods through their 

delivery services or third-party on-demand courier companies, consumers’ buying power has decreased and they have 

tried to save and plan their daily purchases [4, 18-20]. All this has led to new strategies for retailers to cope with inflation 

and other shocks, further affecting relationships with suppliers, customers, and competitors and their financial 

performance [20]. Therefore, the behavior of retailers has a particular impact on the consumption of food, especially the 

sale of locally produced and fresh products. For example, Polish consumers are likelier to buy local products in large 

retail chain shops than in shops owned by small producers [21]. The global food and grocery retail market was valued 

at USD 11,932.5 billion in 2023 and is expected to grow at a compound annual growth rate (CAGR) of 3.2% between 

2024 and 2030 [22]. This determines the crucial role of food retail in the overall agri-food system. Solutions are, 

therefore, continuously being sought to enhance food retailing, and one solution is to limit the working hours of 

supermarkets to balance the interests of stakeholders and those employed in the food supply chain.  

Accordingly, the present research aims to identify the consequences and possible socio-economic impacts of reducing 

the working hours of food supermarkets in Latvia. 

The following research question was formulated: What are the consequences and possible socio-economic impacts 

of reducing the working hours of food supermarkets on employment, supermarket performance indicators, and the 

economy in Latvia? 

The novelty of the research is based on the fact that retail is an essential link in the food supply chain from farm to 

fork, making food available to consumers. However, this segment must balance the interests of retailers, company 

employees, and consumers. One way of doing this is to set optimal working hours that convenience consumers, attract 

employees, and deliver the best results for retailers, thereby creating better synergies between all the stakeholders and 

identifying the socio-economic impacts of reducing supermarket working hours.  

The paper is structured in four consecutive sections. The Literature Review gives insight into the theoretical and 

regulatory aspects of setting the working hours of food supermarkets. It explains the interdisciplinary problems that 

closely relate to the operation of one stage in the food supply chain – food retail. The Research Methodology section 

focuses on the methodological framework, the specific research tasks, and applied methods. The Results section shows 

the authors’ empirical research. The findings reveal the situation in the Latvian food retail industry and estimate the 

possible socio-economic impacts of reducing the working hours of food supermarkets. The authors’ recommendations 

for mitigating the risks of reducing the working hours of food supermarkets are presented in the Conclusions, which, 

according to the authors, are also applicable to other EU retail companies. 

2- Literature Review  

Restricting supermarkets' working hours on weekends has been controversial worldwide for many years. The 

regulations governing shopping hours vary worldwide, e.g., shopping on Sundays. The countries that regulate retailing 

on Sundays and/or public holidays apply a range of exceptions, which indicates that balancing the different interests of 

employees, consumers, and retailers is a challenge. Several European countries have preferred to deregulate the working 

hours because of the national labor market and employment regulations and sectoral regulation in terms of the working 

hours of retail companies [23]. In Germany, scientists have shown the employment effect of deregulating shopping hours 

[24, 25], but Flores & Wenzel (2016) note that prices can increase due to the deregulation of shopping hours [26]. 

Strategic Gears (Management Consultancy) stress that deregulating business hours is the most popular global direction 

in most successful economies [27], Deržanauskienė & Vainė (2018) recognizing that the regulation would fail to a 
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greater or lesser extent [28]. At the same time, some countries have introduced retail working hour restrictions over the 

last ten years to give retail employees more free time for leisure. However, there is no clear evidence of the advantages 

or disadvantages of regulating the working hours of retail companies. Besides, foreign research studies conducted so far 

do not give a single opinion on working hours for retail shops. Some research studies show that restricting retail working 

hours hurts consumers’ choice of shopping time [26], employee earnings [28], retail turnover and costs [23], public 

finances, and the economy as a whole [27]; however, there are also benefits related to social welfare, employee 

protection, employment for women [27], and cultural and family values [23, 24], as well as an increase in the 

competitiveness of small producers and retailers [26, 27]. 

European Union (EU) legislation allows each Member State to set its policy on working on Sundays. In the EU, the 

Working Time Directive prescribes working time: weekly rest is required after six days of work. The European Court of 

Justice, in its case law dating back to the 1980s, has not confirmed that Sunday should be a mandatory day of rest. The 

European Commission (EC) believes that the choice of a shopping day relates to historical, cultural, tourist, social, and 

religious considerations; therefore, setting working days and hours is left to the discretion of each Member State. It 

should be noted that the EC does not impose regulations on retailing in the Member States. However, the EC recommends 

the abolition of bans on retail working hours, which is considered one of the three main recommendations to increase 

retail competition and stimulate a more open single retail market. The EC also highlights an increase in competition 

through e-commerce, stating that restrictions on retail working hours impose a heavy burden on companies, negatively 

impacting productivity and lowering competitiveness compared with e-commerce [29]. 

In 2023, retail working hours were set in nineteen European countries. However, it is essential to point out that in 

most cases, the regulation means shorter working hours or restrictions on certain public holidays rather than a regular 

ban on one day of the week. In most cases, the countries also apply several exceptions to their retail prohibitions 

depending on the product category, locations of shops, retail outlets, retail space, etc. A complete ban on retail on 

Sundays is quite rare in Europe. However, even in countries with strict restrictions on retailing, e.g., Germany, Austria, 

and Spain, some exceptions relax the rules on working hours [28].  

Since 2012, nine European countries have taken measures to reduce or abolish their retail working hours restrictions. 

They are as follows: Denmark, Sweden, Finland, Italy, the Netherlands, Portugal, Spain, Belgium, and Ireland. The 

scientific literature refers to liberalization concerning easing or completely lifting restrictions on retail working hours 

[30, 31]. The deregulation of retail working hours continues, and many countries periodically reduce the restrictions. It 

should be noted that, for example, in Spain, Great Britain, and Germany, restrictions on retail operations are not decided 

at the national level but at the level of federal states; therefore, the working hours of shops could differ significantly 

across the federal states and cities [24, 25]. 

Possible restrictions on retail working hours were also discussed in Lithuania from 2017 to 2018. A Lithuanian Free 

Market Institute study found that a ban on working hours on Sundays and/or public holidays could reduce the number 

of retail jobs by 5% and the wages associated with higher pay on weekends and public holidays. As a result, the initiative 

to limit retail working hours was rejected in Lithuania [25]. In contrast, in 2018 in Poland, a retail ban was imposed on 

Sundays, setting a 3-year transition period. The introduced restrictions have strongly polarized Polish consumers, and 

various workarounds are sought to circumvent them. Therefore, the law is still controversial and has been continuously 

debated since it was passed [32]. 

Restrictions on retail working hours are becoming particularly relevant due to tougher competition in Internet 

commerce. Some scientists in their research studies [33], along with retailers [34], have suggested that restrictions on 

retail working hours must be removed to maintain the competitiveness of face-to-face retail, regardless of its scale, with 

Internet retailing. 

Limiting the working hours of supermarkets on weekends and holidays has been publicly discussed to identify the 

possibilities of ensuring equal rights for those employed in retailing to spend weekends and holidays with family and 

friends [35, 36]. However, the experience in Hungary shows that time spent with family and friends does not necessarily 

increase, as 88% of the surveyed consumers indicated that imposing a ban on shop working hours on Sundays did not 

contribute to family time. The research study also found consumer dissatisfaction (80% of the respondents) with 

restrictions on shopping on other days and the inconvenience caused by crowding, queues, and unnecessary time wasted 

in crowded shops [36]. It should be noted that due to public pressure, the restrictions on supermarket working hours were 

abolished in Hungary after one year. 

Restrictions on retail working hours could also be viewed from an economic perspective as a potential competitive 

factor for local small and medium food producers and retailers. Small and medium companies seek to prevent large 

shopping centers from being open on Sundays, thus wanting protection against competition from large retailers [37]. 

There are opposite views in Great Britain, as retail restrictions on holidays are considered outdated and irrelevant to the 

public’s needs. At the same time, other researchers emphasize that the restrictions would increase the volume of cross-

border trade, as people living near the borders would shop in a neighboring country [27]. Researcher Khan (2018) points 
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out that the liberalization of working hours for retail companies contributes to economic and employment performance 

in a country and the turnover of companies of all sizes while highlighting the challenges of removing restrictions on 

retailers' working hours. The main benefits for retailers include more sales, the possibility to distribute fixed costs over 

more days, using premises more efficiently, and meeting consumer demand [38]. According to scholars, similar views 

are held in Germany [24, 25], the Netherlands [31], Poland [32], the UK [38], and Finland [39]. 

Based on the literature, the present authors have identified the existence of a gap in terms of quantifiable socio-

economic factors; for instance, Finland estimated the change in the number of employees while ignoring possible 

employment and other tax payment amount changes due to implementing the working hour limitation and later lifting 

it. The authors have attempted with the scenarios to estimate not only possible changes in employment but also in factors 

attributable to the social, income tax, and value-added tax amounts to be lost to the state budget and sector.  

Based on the theoretical studies the authors considered in the analysis, it is not simply mathematically reducing 

employees, for instance, but considering that some part of them would be distributed to be employed on other days; for 

that reason, the authors introduced the correction coefficient in that respect. 

3- Research Methodology 

A methodological framework was designed, and the specific research tasks and methods to be applied were defined 

to achieve the research aim. The following research tasks were set: 1) to examine food retail in Latvia and determine its 

characteristics; 2) to perform calculations and identify the socio-economic impacts of potential scenarios for reducing 

the working hours of retail supermarkets in Latvia so that this experience could be used in other countries where 

discussions about limiting the working hours of supermarkets are still ongoing.  

A step-by-step methodology for research is presented in Figure 1. 

 

Figure 1. Framework for the research and its main elements (steps) 

Data sources. Since there is a limited range of statistical data available about the food retail industry for identifying 

the impacts of potential restrictions on retail working hours on the industry’s economic (market share, turnover, taxes) 

and social (employment and working hours) performance, primary sources, i.e., publicly available information on 

companies and their annual reports available in the Lursoft IT database, were analyzed. In Latvia, according to the Law 

on Annual Statements and Consolidated Annual Statements (2015), each company must prepare an annual statement for 

each reporting year, approve it, and submit it to the State Revenue Service [40]. Lursoft IT provides access to legal 

information databases of national importance, such as companies' annual reports. This means that uniform requirements 

prepare the company's annual reports and reflect accurate and fair information about the relevant company by the law. 

Therefore, the information from the annual reports about the analyzed companies provides reliable and relevant data to 

be used in the study. 

Given that there is no publicly available information on shop sizes and, therefore, it is impossible to identify the shops' 

formats, the research assumed that the more significant the retail chain, the higher the turnover is per one store. According 

to NACE Rev.2, food retailing belongs to section G: Wholesale and retail trade, repair of motor vehicles and 

motorcycles; class 47.11: Retail sale in non-specialized stores with food, beverages, or tobacco predominating. 

Research limitations. The analysis of food retail chains did not include some shops such as Depo, Cenu Klubs, petrol 

stations, and others where the primary goods sold are not food, but food is also sold. The research did not analyze 

wholesale outlets that sell food mainly in bulk or to legal entities, e.g., Promo Cash & Carry. The impacts of reducing 

supermarket working hours on consumers, small grocery shops, and agricultural producers were not analyzed because 

consumers' opinions are comprehensively reflected in another article by these authors [41]. 

The research employed the monographic method, analysis, synthesis, induction, and deduction to describe the retail 

segment and retail chains in Latvia. A concentration ratio (CR) is the sum of market shares held by the largest pre-

specified number of firms in a given market [42]. For food supermarkets in Latvia, a CR was estimated based on two 
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indicators: turnover (CR1) and the number of employees (CR2), which were used to identify their indicative market 

shares based on publicly available information. 

The Herfindahl–Hirschman Index (HHI) is one of the most commonly accepted measures of market concentration 

used by policymakers and in the academic literature. The HHI is calculated by squaring the market share of each firm 

competing in a specific market and then summing the resulting numbers, as shown in Equation 1. A firm's market share 

is calculated by dividing the firm's sales by the total sales of all firms in the market. One advantage of the HHI compared 

with the concentration ratio is that the HHI applies more weight to larger firms. The HHI also uses all firms in a market 

rather than a subset. If no shops exist in the market, the HHI is excluded [42]. 

HHI=(MarketShareFirm1)2+(MarketShareFirm2)2+(MarketShareFirm3)2+…+(MarketShareFirmn)2 (1) 

Increasing HHI values indicate higher levels of market concentration, with HHI approaching 0 if firms of relatively 

equal size occupy a market. The HHI reaches its maximum of 10,000 points when a single firm controls a market. For 

context, the HHI can also measure the equivalent number of equal-sized competitors in the market. For example, an HHI 

of 1,500 represents 6.6 equal-sized competitors in the relevant market, and an HHI of 2,500 represents four equal-sized 

competitors (N = 1/HHI*10,000) [42]. 

The research made assumptions and designed three scenarios to identify indicative changes in the performance of 

food retail chains regarding turnover, market share, and taxes paid to the government (economic impact) due to possible 

changes in working hours. The effects of the changes on the workforce of the companies (social impact) were also 

identified, taking into account that most of the food retail shops operate from 08:00 to 22:00 daily, corresponding to the 

permitted alcohol sales hours in Latvia. Therefore, the calculation assumed that a shop is open for 14 hours, seven days 

a week. Three scenarios for reducing the working hours of food supermarkets or closing them on weekends were 

designed based on expert stakeholder advice: 1) Scenario 1 – it was assumed that food supermarkets would operate 

reduced working hours on Sundays, halving the current working hours to 7 (shops would be open until 15:00 on 

Sundays)); 2) Scenario 2 – it was assumed that food supermarkets would be closed on Sundays (working 14 hours less 

per week); 3) Scenario 3 – it was assumed that food supermarkets are closed on Saturdays and Sundays (working 28 

hours less per week) (Table 1). 

Table 1. Assumptions for reducing the working hours of food supermarkets or being closed on weekends 

Indicator Scenario 1 Scenario 2 Scenario 3 

Reduction of working hours per week 7 14 28 

Reduction of working hours per week, % 7% 14% 29% 

Reduction of working hours per year 364 728 1456 

Correction factor*, % 25% 30% 50% 

Total reduction**, % 5% 10% 14% 

* An assumption about the correction factor in terms of a % by which the turnover of supermarkets 

would increase (transfer from non-operating days) on other days when the shops work more 

intensively due to reducing the working hours of food supermarkets or being closed on holidays if the 

total retail turnover does not change. Similarly, for employees, the number of employees who would 

have to work on other days (to transfer their working hours from non-working to other day’s hours) 

because the flow of customers increases in these times. ** Calculations of a total % decrease due to 

reducing the working hours of food supermarkets or being closed on holidays (e.g., 7%x (1- correction 

factor 25%) =5%). 

4- Results 

4-1- Characteristics of Retail Trade in Latvia 

In the European context, Latvian companies are relatively small regarding retail turnover (Figure 2). In 2023 in the 

EU, in terms of expected turnover of supermarkets and grocery shops, France (EUR 241 bln.) ranked first among 26 

Member States followed by Germany (EUR 204 bln.), while Estonia ranked 24th behind Latvia with a turnover of EUR 

2.8 bln. Lithuania had a turnover of EUR 5 bln., or 79% more than Estonia, and ranked 19th. 

The leading indicators of turnover for a country's supermarkets and grocery shops are the total population and buying 

power, which is mainly determined by the average remuneration level. IBISWorld estimates and projects the turnover 

of supermarkets and grocery shops in Latvia. 

In 2023, IBIS World estimated that the turnover of supermarkets and grocery shops in Latvia was expected to reach 

EUR 3.2 bln. This was the fourth lowest turnover among the 26 EU Member States analysed, with a projected growth 

rate of 1.3% in 2023 compared with the previous year. IBISWorld calculations show that the average growth rate for 

this market segment in Latvia has been 0.3% per year from 2018-2023. Projections indicate that the market is projected 

to grow at a CAGR of 3.1% during the forecast period 2024-2033 [44]. 
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Figure 2. Total expected turnover of supermarkets and grocery shops in EU Member States in 2023, bln. EUR [43] 

In Latvia, buyer competition has intensified significantly since 2014 [45]. This was because of: 1) the entry of Lidl 

into the domestic market, which had the most significant impact on the Maxima and Rimi chains; 2) the entry of the 

SPAR franchisor and chain; 3) the establishment of Citro/Eldo by three franchisees of the former top! brand. Thus, 

various franchisors compete for market share and for each individual franchisee because, in recent years, there has been 

a trend of relatively active switching of franchisee companies, resulting in shops moving from one franchisor to another. 

Similar trends were observed in other countries; supermarkets must respond to changes in consumer demand, and as 

consumers increasingly demand convenience, supermarkets must continue to provide it or disappear from the market 

[5]. 

As of 12/07/2023, 2180 Latvian companies, including 2140 active ones, were listed in the Lursoft IT Ltd database 

under NACE Rev. 2 class 47.11, indicating their activity as retail in non-specialized stores with food, beverages, or 

tobacco predominating [45]. 

In 2022 in Latvia, Maxima was the largest retail chain with a turnover of EUR 962 mln.; its total turnover was EUR 

975 mln., including revenues from other activities. The turnover of Rimi was EUR 850 mln., followed by top! chain 

companies with EUR 346 mln. and Lidl with EUR 325 mln. (Table 2 and Figure 3). The retail turnover of the top! chain 

exceeded that of Lidl, and the market shares of the two retail chains in terms of turnover differed slightly: 9.07% for top! 

and 8.53% for Lidl. 

 

* Sky’s annual report for 2021. ** LVL/EUR exchange rate 0.702804 

Figure 3. Turnovers of the largest food retailers in Latvia in 2011 and 2022, mln. EUR [46] 
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Table 2. Turnover, employment and indicative market share (by turnover and by employment) of the largest food retailers 

in Latvia in 2022 [46] 

Retail brand 
Retail turnover, 

mln. EUR 

Market share by 

turnover (CR1), % 

Number of 

employees 

Market share by number 

of employees (CR2), % 

Position 

By 

turnover 

By 

employment 

Maxima 962.1 25.2% 6 371 19.6% 1 1 

Rimi 850.0 22.3% 5 610 17.3% 2 2 

top! 346.0 9.1% 3 668 11.3% 3 3 

Lidl 325.4 8.5% 1 665 5.1% 4 6 

LaTS* 280.0 7.3% n.d. n.d. 5 n.d. 

Mego/Vesko** 234.0 6.1% 2 521 7.8% 6 4 

ELVI 159.7 4.2% 1 524 4.7% 7 7 

CITRO/ELDO 99.3 2.6% 1 733 5.3% 8 5 

Beta 59.2 1.6% 810 2.5% 9 8 

AIBE 41.3 1.1% 156 0.5% 10 10 

Sky* 33.6 0.9% 194 0.6% 11 9 

Mere 10.9 0.3% 69 0.2% 12 11 

* Data for LaTS are based on a statement by the director of the LaTS retail chain to the newspaper Dienas Bizness on 17/02/2023. ** The turnover of 

Mego/Vesko includes that of two main legal entities: Baltstor Ltd and Lenoka Ltd; the names and turnovers of other franchise companies are not publicly 

available. *** Sky’s annual report for 2021. 

HHI = 1387 and N = 7.2, which indicates that seven companies dominate the market. If the HHI is below 1500, it is 

considered that particular companies are not dominant in such a market (competitive market), while an index value above 
2500 indicates that the market is highly concentrated. The HHI indicates how free competition is in a particular market, 
and in Latvia, this index value indicates tough competition between companies.  

In 2022, in Latvia, the G 47.11 segment employed 32,477 employees; according to Lursoft IT Ltd., Maxima had the 
largest market share by employment at 20% and turnover at 25%. Rimi has been consistently in 2nd place, with a 17% 
market share by employment and 22% by turnover. The top! chain was in a stable third place with an 11% market share 

by employment, which was higher than its market share of 9% by turnover. The most significant decrease in market 
share was found for the Lidl chain, which was in 6th place by employment (5.1%), behind Mego/Vesko (8%) and 
CITRO/ELDO (5.3%). Lidl was only slightly ahead of Elvi, yet in terms of turnover, Lidl was in 4th place with a 9% 
market share. 

4-2- Scenarios for Reducing the Working Hours of Retail Supermarkets 

Various methods are available to identify the size of retail chain stores: floor space, total turnover, or employment. 
There is no publicly available information on total floor space; therefore, the research employed an efficiency indicator 

– average turnover per shop in 2022 (Figure 4) – which also indicates the real size by turnover. In Latvia, the top four 
retail chains, based on this indicator, were Lidl, Sky, Rimi, and Maxima, which were significantly (3.5-8.8-fold) larger 
than the Beta chain in 5th place in terms of average turnover per shop. It could therefore be concluded that the four retail 
chains are the most significant players and most likely to be affected by the scenarios for reducing the working hours of 
food supermarkets or closing them on weekends. Accordingly, the research made indicative estimates of the possible 
impacts of closing on weekends or reducing the working hours of food supermarkets for the four leading retail chains, 

calculating the average turnover per shop in 2022. The chains had a significant market share in Latvia in 2022 in terms 
of retail turnover (57%) and employment (43%). 

 
* Data from Sky's 2021 report. ** Mego/Vesko has additional franchisees operating under the Vesko brand, for which no information was available. 

Figure 4. Average turnover of food retail chains per shop in Latvia in 2022, EUR [46] 
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At the time of analysis, Lidl had the third-fewest stores (twenty-three) among retail chains in Latvia. In contrast, Lidl 

had substantially higher revenue per store—more than 2.1 times as much revenue in EUR compared to the next largest 

per-store revenue earner, Sky, the chain with the fewest outlets (only five, all located in Riga, the capital of Latvia). The 

third and fourth largest retail chains in Latvia by food retail revenue per store and with more even geographical 

distribution across Latvia were Rimi and Maxima, two dominant competitors in the retail food sector. Both Rimi and 

Maxima had five to six times more revenue per store than the next chains, Beta and Mere. As a result, the reduction in 

operating hours is expected to have the most significant impact on these four major retail chains. 

4-2-1- Possible Impacts of Closing on Weekends or Reducing the Working Hours of Food Supermarkets on Retail 

Chain Turnover 

For each scenario, the impacts on the four selected retail chains regarding retail turnover and employment were 

calculated, assuming no change in the segment's total turnover. The calculation results for the scenarios are presented in 

Tables 3 to 10 and Figure 5. 

Table 3. Estimates of a potential decrease in turnovers of food if the working hours are reduced or the supermarkets 

are closed on weekends 

Retailer/ 

Indicator 

 

Retail turnover in 

2022, thou. EUR 

Potentially lower turnover, thou. EUR 

Scenario 1 Scenario 2 Scenario 3 

-5% -10% -14% 

Maxima 962 139 910 596 865 925 824 691 

Rimi 849 981 804 446 764 983 728 555 

Lidl 325 440 308 005 292 896 278 948 

Sky* 33 639 31 837 30 275 28 834 

Total segment turnover, thou. EUR 3 815 472 

* Data from the 2021 report by Sky.  

Table 4. Wages and labor taxes paid by Maxima, Rimi, Lidl, and Sky to the employees in 2022, thou. EUR [46] 

Retailer/ Indicator 
Wages and labor taxes paid in 2022, thou. EUR 

Wages, MSSIC* included Wages, MSSIC excluded MSSIC PIT* 

Maxima 91 140 67 812 23 328 9 739 

Rimi 63 914 44 773 19 141 8 138 

Lidl 36 664 26 991 9 673 4 856 

Sky** 3 222 2 420 802 387 

Total*** 194 940 141 996 52 944 23 120 

* MSSIC - mandatory state social insurance contributions, PIT – personal income tax on remuneration. ** Data from the 

2021 report by Sky. ***Total by the Maxima, Rimi, Lidl and Sky combined. 

Table 5. Calculation results for a potential decrease in employees at food supermarkets if their working hours are reduced 

or they are closed on weekends 

Retailer/ Indicator Number of employees in 2022 

Potential number of employees after layoffs 

Scenario 1 Scenario 2 Scenario 3 

-5% -10% -14% 

Maxima 6371 6 030 5 734 5 461 

Rimi 5 610 5 309 5 049 4 809 

Lidl 1 665 1 576 1 499 1 427 

Sky* 194 184 175 166 

Total potential employees, layoffs** 13 840 -741 -1 384 -1 977 

* Data from the 2021 report by Sky. ** Total persons employed in the G 47.11 segment in 2022 – 32 477. 
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Table 6. Potential market shares of Maxima, Rimi, Lidl, and Sky and their decreases under the scenarios 

based on 2022 data 

Retailer/ Indicator 
Indicative market shares by employment 

2022 Scenario 1 Scenario 2 Scenario 3 

Maxima 19.62% 18.57% 17.66% 16.81% 

Rimi 17.27% 16.35% 15.55% 14.81% 

Lidl 5.13% 4.85% 4.61% 4.39% 

Sky* 0.60% 0.57% 0.54% 0.51% 

* Data from the 2021 report by Sky. 

Table 7. Potential decrease in VAT paid by Maxima, Rimi, Lidl, and Sky to the government budget under the scenarios 

Retailer/ Indicator 

Potential decrease in VAT paid to the government budget, thou. EUR 

Scenario 1 Scenario 2 Scenario 3 

-5% -10% -14% 

Maxima -10 824 -20 205 -28 864 

Rimi -9 562 -17 850 -25 499 

Lidl -3 661 -6 834 -9 763 

Sky* -378 -706 -1 009 

Total -24 425 -45 595 -65 135 

* Data from the 2021 report by Sky. 

Table 8. Potential decrease in MSSIC paid by Maxima, Rimi, Lidl, and Sky to the government budget under the scenarios 

Retailer/ Indicator 

MSSIC paid and a potential decrease therein, thou. EUR 

MSSIC paid in 2022 

 

Scenario 1 Scenario 2 Scenario 3 

-5% 
-10% 

 
-14% 

Maxima 23 328 -1250 -2333 -3333 

Rimi 19 141 -1025 -1914 -2734 

Lidl 9 673 -518 -967 -1382 

Sky* 802 -43 -80 -114 

Total 52 944 -2 836 -5 294 -7 563 

* Data from the 2021 report by Sky. 

Table 9. Potential decrease in PIT paid by Maxima, Rimi, Lidl, and Sky to the government budget under the scenarios 

Retailer/ Indicator 

PIT paid and a potential decrease therein, thou. EUR 

PIT paid in 2022 

 

Scenario 1 Scenario 2 Scenario 3 

-5% -10% -14% 

Rimi 9 739 -436 -814 -1162 

Maxima 8 138 -521 -974 -1391 

Lidl 4 856 -260 -485 -694 

Sky* 387 -21 -39 -55 

Total 23 120 -1 238 -2 312 -3 302 

* Data from the 2021 report by Sky. 

Table 10. Potential decrease in VAT and labor taxes paid by Maxima, Rimi, Lidl, and Sky to the national government 

budget under the scenarios 

Retailer/ Indicator 

Total potential decrease in VAT, PIT and MSSIC paid, thou. EUR 

Scenario 1 Scenario 2 Scenario 3 

-5% -10% -14% 

Rimi -11 024 -20 577 -29 396 

Maxima -12 596 -23 512 -33 588 

Lidl -4 439 -8 287 -11 839 

Sky* -442 -825 -1 179 

Total -28 501 -53 201 -76 002 

* Data from the 2021 report by Sky. 
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* Data from the 2021 report by Sky. 

Figure 5. Potential market shares of Maxima, Rimi, Lidl, and Sky and their corresponding decreases under the scenarios 

based on 2022 retail turnover data 

The calculation results show that under Scenario 1, the total retail turnover of the four supermarket chains would 

decrease by EUR 116 mln., by EUR 217 mln. under Scenario 2, and by EUR 310 mln. under Scenario 3. The largest 

losers would be Maxima and Rimi, as their retail turnover in 2022 made up 47% of the total turnover of the four 

supermarket chains. Accordingly, food accessibility would be impaired to this extent, and consumers would be 

inconvenienced. Similar findings can be found in the academic literature on Austria – removing restrictions on working 

hours would increase shop turnover and food purchases, as more time would be allocated for this activity. More shopping 

hours increase consumer satisfaction [27, 31]. Another opinion is that if retailers extend their working hours, a demand 

effect is created by a segment of loyal consumers who prefer to shop at night, as prices are higher. Retailers can make 

extra profits [26]. If retail shops were closed on Sundays, the number of commercial tourists from nearby countries 

would decrease, and the country would become a less attractive shopping destination [28]. Closing shops on weekends 

might lead to lower competition; lower efficiency of the shops concerned; increased costs for companies, industries, and 

the economy [31]; and increased Internet sales [32]. 

A decrease in retail turnover can also affect the market share of the retail chains concerned in terms of turnover 

(Figure 5) and, therefore, worsen the financial situation of the shops involved. 

Under the most stringent scenario 3 (if food supermarkets close on Saturdays and Sundays), the market share of 

Maxima would decrease by 3.61 percentage points (from 25.22% to 21.61%), the market share of Rimi would decrease 

by 3.19 percentage points (from 22.28% to 19.09%), the market share of Lidl would decrease by 1.22 percentage points 

(from 8.53% to 7.31%) and for Sky the decrease would be 0.12 percentage points (from 0.88% to 0.76%). All four 

supermarket chains would lose 8.14 percentage points of market share in terms of turnover. This means that all these 

supermarket chains will lose market power (economic impact), consistent with what has been found in the scientific 

literature regarding the Netherlands [31], Germany [25], Poland [32], and the U.S. [42]. 

4-2-2- Possible Impacts of Closing on Weekends or Reducing the Working Hours of Food Supermarkets on 

Employment and Hours Worked 

In 2022, the number of hours worked per year in the retail industry in Latvia was 1711 hours, 8.5% more than the 

national average (1577 hours). However, retail employees earned EUR 5.55 per hour worked, 34% less than the national 

average (EUR 8.39). Notably, those employed in the retail industry are paid per hour worked. Therefore, data on wages 

and labor taxes paid in 2022 were aggregated for the employees of the four supermarket chains analysed (Table 4). 

As shown in Table 4, Maxima, Rimi, Lidl, and Sky paid EUR 142 mln. to their employees in 2022; the MSSIC was 

estimated at EUR 52.9 mln., accounting for 50% of the total MSSIC (EUR 106 mln.) paid by the G47.11 segment, while 

the PIT amounted to EUR 23.1 mln., which made up 53% of the total PIT (EUR 43.5 mln.) paid by the G47.11 segment 

(Lursoft IT Ltd data). This means the four companies analysed were significant social security providers and labor 

taxpayers in the retail industry.  

Reducing the working hours (social impact) of supermarkets allows us to assume that some employees can take on 

other responsibilities within the company to balance the slightly increased demand for goods on other days of the week 

(correction factor), while 5%-14% of the employees are likely to experience a decrease in hours worked, which could 

result in a potential loss of 741-1977 employees at the four supermarkets (Table 5). In the short term, this could burden 

the government budget, as unemployment benefits must be paid while employees retrain or find new jobs. It is 

particularly problematic to employ all the personnel at smaller shops, as the specifics of work at a small shop differ from 

that at a supermarket. 
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Based on the three possible scenarios, even with the assumption of partial reductions as outlined in Table 1, reducing 
working hours to half a day on Sundays could result in the laying off of 741 employees. In Scenario 2, the number of 
layoffs would increase to 1,384; in Scenario 3, it would rise to 1,977 employees. These individuals would likely face 

unemployment (social impact) and rely on unemployment benefits while searching for new job opportunities, thereby 
imposing additional economic strain on the social budget (economic impact) alongside broader socio-economic impacts. 

Similar findings are discussed in the scientific literature: for example, Bossler & Oberfichtner (2014) [24] and Paul 
(2015) [25], and Khan (2018) [38]. 

Under the most stringent scenario 3 (if food supermarkets close on Saturdays and Sundays), the market share of the 
Maxima chain (in terms of employment) would decrease by 2.81 percentage points (from 19.62% to 16.81%), the market 

share of Rimi would decrease by 2.46 percentage points (from 17.27% to 14.81%), the market share of Lidl would 
decrease by 0.74 percentage points (from 5.13% to 4.39%), and that of Sky would decrease by 0.09 percentage points 

(from 0.60% to 0.51%). All four supermarket chains would lose 6.10 percentage points of market share by employment. 
From a social perspective, the possible reduction of supermarket working hours would consequently hurt both the 
number of employees and their hours worked, potentially leading to a decrease in wages. Furthermore, some researchers 

stress that not restricting (liberalising) the working hours of grocery shops would have a positive impact: (1) increased 
employment on average per shop and in the food retail segment as a whole; (2) part-time employees possibly becoming 

full-time employees in some cases [27]; 3) more hours worked and higher wages [28, 31]; 4) new career opportunities 
for both young people and women [23]; 5) increased student employment and earning opportunities [28]; 6) more 
flexibility for consumers [28]. Nevertheless, the adverse effects of not restricting opening hours are also emphasized, 

e.g., the employees' work and private life balance being disrupted by increased working hours. This would increase 
competitive pressure on small retailers [23], and it would be not easy to reconcile work and leisure time within families 

[28].  

4-3- Possible Impacts of Reducing the Working Hours of Food Supermarkets or Being Closed on Weekends on Taxes 

Paid  

In Latvia, the VAT rate on fruit and vegetables was set at 5% until the end of 2023 and was due to be abolished from 

2024 onwards; therefore, the impact of a potential decrease in retail turnover as a result of reducing the working hours 
of food supermarkets or being closed on weekends was calculated using a 21% VAT rate to estimate revenue reduction 

for the government budget. 

Under the three scenarios, the VAT not paid to the national government budget would range from EUR 24.4 mln. to 
EUR 65.1 mln., depending on the scenario implemented (Table 7). The largest and most significant impact of VAT 

reduction (economic impact) would be observed in Maxima and Rimi, accounting for 83% of the total potential reduction 
across the four retail chains. This is due to their combined retail turnover, which constitutes 47.5% of the total retail 
turnover in Latvia (Figure 5). 

Under the three scenarios, the MSSIC not paid to the national government budget would range from EUR 2.8 mln. to 
EUR 7.6 mln., depending on the scenario implemented (Table 8) (economic impact). 

Under the three scenarios, the PIT not paid to the national government budget would range from EUR 1.2 mln to 

EUR 3.3 mln, depending on the scenario implemented (Table 9) (economic impact). Therefore, combined with social 
and salary-related income tax payments, it will be unreceived from EUR 4.1 mln to EUR 10.9 mln. 

Under the three scenarios, if closing on weekends or reducing the working hours of food supermarkets, the total 

potential decrease in VAT, PIT, and MSSIC paid to the national government budget would range from EUR 28.5 mln. 
to EUR 76 mln. depending on the scenario implemented (Table 10). The overall economic impact of reducing the 

working hours of food supermarkets would result in a decrease in turnover, the loss of market share for the supermarkets 
themselves, and a significant reduction in tax revenue paid to the government budget, which entirely coincides with what 
has been studied by other scientists [23, 27, 28]. 

5- Conclusion 

Food retail plays an important role in the overall food supply chain, as it is how produced/processed foods reach 

consumers. It is therefore important to find an optimal solution for the operation of food supermarkets, particularly their 
working hours, thereby creating synergies between the interests of consumers, employees, and retailers. Failure to 

balance the interests and make poor decisions could lead to risks for food accessibility, which is one of the key aspects 
of food security. Moreover, changing supermarket working hours by imposing or removing restrictions might distort 
competition in the retail industry.  

EU legislation allows each Member State to make its policy regarding working on Sundays, as the EC considers the 

choice of a shopping day to relate to historical, cultural, touristic, social, and religious considerations; therefore, setting 
working days and hours is left to the discretion of each Member State. Various countries have had different experiences 

with limiting the working hours of grocery shops. Yet, there are no unambiguous conclusions on the gains or losses 
arising from regulating the working hours of retail companies. Therefore, there is a need for further research on how to 
better pursue stakeholders' interests in this important food supply chain link – retail development – based on the present 

research findings.  
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The calculations made revealed that in Latvia: 1) in terms of retail turnover in 2023, retail companies were the fourth 

smallest in Europe; 2) four retail chains (Maxima, Rimi, Lidl, and Sky) with a 57% market share in 2022-2023 are likely 

to be most affected if closing on weekends or reducing the working hours of food supermarkets; 3) the scenarios for 

reducing the working hours of food supermarkets showed that this could have: (a) economic consequences, with a 

decrease in the total retail turnover of the supermarket chains (which is a threat to food accessibility and inconveniences 

consumers), a decrease in the market share of the supermarkets, and a decrease in the amount of taxes paid to the 

government budget; (b) social consequences, with a 5%-14% decrease in the hours worked by employees, which could 

lead to a decrease in wages and the potential loss of up to 1977 employees.  

The calculation and assessment methodology proposed by the authors could be applicable to other EU countries for 

evaluating and discussing potential changes to supermarket operating hours. Given that this issue has been the subject 

of significant debate across Europe over the past decade, the approach may provide valuable insights for informed 

decision-making. 

6- Declarations  

6-1- Author Contributions 

Conceptualization, A.P. and I.P.; methodology, A.P.; software, A.P.; validation, L.P., A.N., and S.P.; formal analysis, 

A.P.; investigation, I.P.; resources, L.P.; data curation, A.P.; writing—original draft preparation, I.P.; writing—review 

and editing, A.P., L.P., A.N., and S.C.; visualization, A.P.; supervision, L.P.; project administration, L.P.; funding 

acquisition, L.P. All authors have read and agreed to the published version of the manuscript. 

6-2- Data Availability Statement 

The data presented in this study are available on request from the corresponding author. 

6-3- Funding 

The research was promoted with the support of the Ministry of Agriculture of the Republic of Latvia scientific project 

“The impact of the implementation of diversification of working hours of food supermarkets on the food supply chain”, 

agreement No. 10.9.1-11/23/1984-e. 

6-4- Institutional Review Board Statement 

Not applicable. 

6-5- Informed Consent Statement 

Not applicable. 

6-6- Conflicts of Interest 

The authors declare that there is no conflict of interest regarding the publication of this manuscript. In addition, the 

ethical issues, including plagiarism, informed consent, misconduct, data fabrication and/or falsification, double 

publication and/or submission, and redundancies have been completely observed by the authors. 

7- References  

[1] F.A.O. (2024). Sustainable food systems Concept and framework. Food and Agriculture Organization (FAO), Rome, Italy. 

[2] Webb, P., Benton, T. G., Beddington, J., Flynn, D., Kelly, N. M., & Thomas, S. M. (2020). The urgency of food system 

transformation is now irrefutable. Nature Food, 1(10), 584–585. doi:10.1038/s43016-020-00161-0. 

[3] Abbade, E. B. (2017). Availability, access and utilization. World Journal of Science, Technology and Sustainable Development, 

14(4), 322–335. doi:10.1108/wjstsd-05-2016-0033. 

[4] Grinberga-Zalite, G., Pilvere, I., Muska, A., & Kruzmetra, Z. (2021). Resilience of meat supply chains during and after covid-19 

crisis. Emerging Science Journal, 5(1), 57–66. doi:10.28991/esj-2021-01257. 

[5] Stanton, J. L. (2018). A brief history of food retail. British Food Journal, 120(1), 172–180. doi:10.1108/BFJ-01-2017-0033. 

[6] Senauer, B., & Reardon, T. (2011). The Global Spread of Modern Food Retailing. The Market Makers, 271–290, Oxford 

University Press, Oxford, United Kingdom. doi:10.1093/acprof:oso/9780199590179.003.0011. 

[7] Macfadyen, S., Tylianakis, J. M., Letourneau, D. K., Benton, T. G., Tittonell, P., Perring, M. P., Gómez-Creutzberg, C., Báldi, 

A., Holland, J. M., Broadhurst, L., Okabe, K., Renwick, A. R., Gemmill-Herren, B., & Smith, H. G. (2015). The role of food 

retailers in improving resilience in global food supply. Global Food Security, 7, 1–8. doi:10.1016/j.gfs.2016.01.001. 



Emerging Science Journal | Vol. 9, No. 1 

Page | 84 

[8] Paiva, C. L., & Ugaya, C. M. L. (2024). Environmental impacts assessment in packaging and its contribution to reducing food 

waste. Cleaner and Circular Bioeconomy, 8, 100083. doi:10.1016/j.clcb.2024.100083. 

[9] Barska, A., Wojciechowska-Solis, J., Wyrwa, J., & Jędrzejczak-Gas, J. (2023). Practical Implications of the Millennial 

Generation’s Consumer Behaviour in the Food Market. International Journal of Environmental Research and Public Health, 20(3), 

2341. doi:10.3390/ijerph20032341. 

[10] Neumeier, S., & Kokorsch, M. (2021). Supermarket and discounter accessibility in rural Germany– identifying food deserts 

using a GIS accessibility model. Journal of Rural Studies, 86, 247–261. doi:10.1016/j.jrurstud.2021.06.013. 

[11] Bell, D. R., & Lattin, J. M. (1998). Shopping behavior and consumer preference for store price format: Why “Large Basket” 

shoppers prefer EDLP. Marketing Science, 17(1), 66–88. doi:10.1287/mksc.17.1.66. 

[12] Briesch, R. A., Chintagunta, P. K., & Fox, E. J. (2009). How does assortment affect grocery store choice? Journal of Marketing 

Research, 46(2), 176–189. doi:10.1509/jmkr.46.2.176. 

[13] Nilsson, E., Gärling, T., Marell, A., & Nordvall, A. C. (2015). Importance ratings of grocery store attributes. International Journal 

of Retail and Distribution Management, 43(1), 63–91. doi:10.1108/IJRDM-12-2012-0112. 

[14] Pilvere, I., Nipers, A., Krievina, A., Upite, I., & Kotovs, D. (2022). LASAM Model: An Important Tool in the Decision Support 

System for Policymakers and Farmers. Agriculture (Switzerland), 12(5), 26. doi:10.3390/agriculture12050705. 

[15] Pilvere, I., Upite, I., Muska, A., Zdanovskis, K., Nipers, A., & Janmere, L. (2021). Resilience of milk supply chains during and 

after the CoviD-19 crisis in Latvia. Rural Sustainability Research, 45(340), 53–64. doi:10.2478/plua-2021-0007. 

[16] Upite, I., Bite, D., Pilvere, I., & Nipers, A. (2022). Impacts of COVID-19 on the Food Supply Chain for Arable Crops in Latvia. 

Rural Sustainability Research, 47(342), 47–60. doi:10.2478/plua-2022-0007. 

[17] Schiffling, S., Karamperidis, S., & Nelson, J. D. (2015). Local Shops vs. Online Retailers: Competition or Synergy? Scottish 

Geographical Journal, 131(3–4), 220–227. doi:10.1080/14702541.2014.978805. 

[18] Pop, R. A., Dabija, D. C., & Pocol, C. B. (2024). Food Retail Resilience Pre-, during, and Post-COVID-19: A Bibliometric 

Analysis and Research Agenda. Foods, 13(2), 257. doi:10.3390/foods13020257. 

[19] Hamulczuk, M., Pawlak, K., Stefańczyk, J., & Gołębiewski, J. (2023). Agri-Food Supply and Retail Food Prices during the 

Russia–Ukraine Conflict’s Early Stage: Implications for Food Security. Agriculture (Switzerland), 13(11), 2154. 

doi:10.3390/agriculture13112154. 

[20] Dekimpe, M. G., & van Heerde, H. J. (2023). Retailing in times of soaring inflation: What we know, what we don’t know, and 

a research agenda. Journal of Retailing, 99(3), 322–336. doi:10.1016/j.jretai.2023.07.002. 

[21] Dudziak, A., Stoma, M., & Osmólska, E. (2023). Analysis of Consumer Behaviour in the Context of the Place of Purchasing 

Food Products with Particular Emphasis on Local Products. International Journal of Environmental Research and Public Health, 

20(3), 2413. doi:10.3390/ijerph20032413. 

[22] Grand View Research (2024). Food & Grocery Retail Market Size, Share & Trend Analysis Report By Product (Fresh Food, 

Frozen Food, Food Cupboard, Beverages, Cleaning & Household), By Distribution Channel, By Region, And Segment Forecasts, 

2024-2030. Available online: https://www.grandviewresearch.com/industry-analysis/food-grocery-retail-market (accessed on 

December 2024). 

[23] European Foundation for the Improvement of Living and Working Conditions. (2012). Working conditions in the retail sector. 

European Foundation for the Improvement of Living and Working Conditions, Dublin, Ireland. Available online: 

https://www.eurofound.europa.eu/sites/default/files/ef_files/docs/ewco/tn1109058s/tn1109058s.pdf (accessed on December 2024).  

[24] Bossler, M., & Oberfichtner, M. (2016). The Employment Effect of Deregulating Shopping Hours: Evidence from German Food 

Retailing. Economic Inquiry, 55(2), 757–777. doi:10.1111/ecin.12394. 

[25] Paul, A. (2015). After work shopping? Employment effects of a deregulation of shop opening hours in the German retail sector. 

European Economic Review, 80, 329–353. doi:10.1016/j.euroecorev.2015.09.001. 

[26] Flores, M., & Wenzel, T. (2016). Shopping Hours and Price Competition with Loyal Consumers. B.E. Journal of Economic 

Analysis and Policy, 16(1), 393–407. doi:10.1515/bejeap-2015-0063. 

[27] Strategic Gears. (2017). Implications of adjusting business hours in the retail sector. Strategic Gears, Riyadh, Saudi Arabia. 

Available online: https://engine.strategicgears.com/files/Implications-of-Adjusting-Business-Hours-in-the-Retail-Sector.pdf 

(accessed on December 2024). 

[28] Deržanauskienė, G., Vainė, A. (2018). Retail Opening Hours: Regulation That Fails. Lithuanian Free Market Institute, Vilnius, 

Lithuania. Available online: https://4liberty.eu/wp-content/uploads/2019/04/07_GINTARĖ-DERŽANAUSKIENĖ-ANETA-

VAINĖ_RETAIL-OPENING-HOURS-REGULATION-THAT.pdf (accessed on December 2024). 

https://www.grandviewresearch.com/industry-analysis/food-grocery-retail-market
https://www.eurofound.europa.eu/sites/default/files/ef_files/docs/ewco/tn1109058s/tn1109058s.pdf
https://engine.strategicgears.com/files/Implications-of-Adjusting-Business-Hours-in-the-Retail-Sector.pdf
https://4liberty.eu/wp-content/uploads/2019/04/07_GINTARĖ-DERŽANAUSKIENĖ-ANETA-VAINĖ_RETAIL-OPENING-HOURS-REGULATION-THAT.pdf
https://4liberty.eu/wp-content/uploads/2019/04/07_GINTARĖ-DERŽANAUSKIENĖ-ANETA-VAINĖ_RETAIL-OPENING-HOURS-REGULATION-THAT.pdf


Emerging Science Journal | Vol. 9, No. 1 

Page | 85 

[29] Leccese, V. (2018). Directive 2003/88/EC concerning certain aspects of the organisation of working time. International and 

European Labour Law, 1285-1321. doi:10.5771/9783845266190.  

[30] Wenzel, T. (2010). Liberalization of opening hours with free entry. German Economic Review, 11(4), 511–526. 

doi:10.1111/j.1468-0475.2009.00498.x. 

[31] Loopik, K. (2014). The impact of Sunday shopping policy on the Dutch retail structure. Master Thesis, Wageningen University, 

Wageningen, Netherlands. 

[32] Sas, A. (2024). Sunday trading ban in Poland - statistics & facts. Statista, Hamburg, Germany. Available online: 

https://www.statista.com/topics/5173/sunday-trading-ban-in-poland/#topicOverview (accessed on December 2024). 

[33] Bonnet, C., & Etcheverry, C. (2021). The impact of online grocery shopping on retail competition and profit sharing: An 

empirical evidence of the French soft drink market. TSE Working Pape, Toulouse School of Economics, University of Toulouse, 

Toulouse, France. 

[34] Sullivan, A. (2021). Is it time Germany opened up on Sundays? Deutsche Welle, Bonn, Germany. Available online: 

https://www.dw.com/en/is-it-time-germany-opened-up-its-stores-on-sundays/a-57191980 (accessed on December 2024). 

[35] Kim B (2016). The Welfare Effects of Sunday Shopping Regulation in Retail Markets. PhD Thesis, University of Minnesota, 

Minneapolis/St. Paul, United States. 

[36] Danchev, S., & Genakos, C. (2015). Evaluating the impact of Sunday trading deregulation. CEP discussion paper (CEPDP1336). 

Centre for Economic Performance (CEP), London, United Kingdom. 

[37] Warneck, F. (2011). Trading hours: it’s about the society we want. L'Institut syndical européen (ETUI), Brussels, Belgium. 

Available online: https://www.etui.org/topics/health-safety-working-conditions/hesamag/discounting-the-workers-conditions-

in-the-retail-sector/trading-hours-it-s-about-the-society-we-want (accessed on December 2024). 

[38] Khan, H. (2018). Sunday is the new Saturday: Sunday trading reforms and its effects on family-run SMEs, employees and 

consumers. Journal of Small Business and Enterprise Development, 25(6), 960–984. doi:10.1108/JSBED-02-2018-0055. 

[39] Savela, M. (2016). Guerilla Eats and Bicycle Espresso. The Changing Contemporary Food Culture of Urban Helsinki. The 

Journal of Public Space, 1(1), 95. doi:10.5204/jps.v1i1.13. 

[40] Republic of Latvia (2015). Law on Annual Statements and Consolidated Annual Statements. Latvijas Vēstnesis, 222, 12.11.2015. 

Available online: https://likumi.lv/ta/en/en/id/277779 (accessed on December 2024). 

[41] Proskina, L., Janmere, L., Cerina, S., Pilvere, I., Pilvere, A., Nipers, A., & Proskina, D. (2024). Potential Impacts of 

Diversification of Food Retail Working Hours on Consumer Behaviour and the Benefits for Local Producers in Latvia. 

Agriculture (Switzerland), 14(10), 2024090902. doi:10.3390/agriculture14101847. 

[42] Zeballos, E., Dong, X., & Islamaj, E. (2023). A Disaggregated View of Market Concentration in the Food Retail Industry. Report 

ERR-314, United States Department of Agriculture (USDA), Washington, United States. 

[43] IBIS World (2023). Supermarkets & Grocery Stores in Latvia - Market Size, Industry Analysis, Trends and Forecasts (2024-

2029). IBISWorld, New York, United States. Available online: https://www.ibisworld.com/latvia/industry/supermarkets-

grocery-stores/200577/ (accessed on December 2024). 

[44] Custom Market Insights. (2024). Europe Grocery Retail Market 2024–2033, Report CMI51412, Custom Market Insights, Austin, 

United States. Available online: https://www.custommarketinsights.com/report/europe-grocery-retail-market/#report-

description (accessed on December 2024). 

[45] LBTU. (2023). The impact of the implementation of diversification of working hours of food supermarkets on the food supply 

chain. Scientific Project No. 10.9.1-11/23/1984-e Report by Latvia University of Life Sciences and Technologies- LBTU, 

Jelgava, Latvia.  

[46] Lursoft IT SIA (2023). Annual reports of companies. Lursoft IT SIA, Riga, Latvia. 

https://www.statista.com/topics/5173/sunday-trading-ban-in-poland/#topicOverview
https://www.etui.org/topics/health-safety-working-conditions/hesamag/discounting-the-workers-conditions-in-the-retail-sector/trading-hours-it-s-about-the-society-we-want
https://www.etui.org/topics/health-safety-working-conditions/hesamag/discounting-the-workers-conditions-in-the-retail-sector/trading-hours-it-s-about-the-society-we-want
https://likumi.lv/ta/en/en/id/277779
https://www.ibisworld.com/latvia/industry/supermarkets-grocery-stores/200577/
https://www.ibisworld.com/latvia/industry/supermarkets-grocery-stores/200577/
https://www.custommarketinsights.com/report/europe-grocery-retail-market/#report-description
https://www.custommarketinsights.com/report/europe-grocery-retail-market/#report-description

